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PROJECT OVERVIEW

CREATIVE OBJECTIVE

BRAND POSITION & VALUES

The Fisherman’s Wharf in San Francisco is one of the busiest fishing areas on the west coast. 
The area had a rich history in the fishing industry dating back to the mid 1800s during the 
Gold Rush. The industry has kept the bay area alive for over a century but has been slowly 
forgotten by locals as the foundation of the city. Fisherman’s Wharf has become a quite the 
tourist attraction, but little emphasis is placed on the history that lives in the piers.

The main visual aspect the Wharf is missing is a consistent brand. They of course have an 
overall nautical theme, but little thought was placed behind the unity of visual elements. 
By creating a brand identity for the Wharf, visitors and locals alike will easily be able to 
find valuable information in the area such as wayfinding, history spots, and special events 
happening in the area.

Maintaining the integrity and traditions of the fishing industry is the essence of the 
Fisherman’s Wharf. The brand will return the focus of the community to what the first 
generation fishermen lived by: the fleet is the center of activity, the heart of the Wharf for 
many more generations to come.

SAN FRANCISCO FISHERMAN’S WHARF / Introduction
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The color palette is reminiscent of the nautical 
history of the Wharf. The deep rich blues 
mimic the blues of the tides, the tans and 
green allude to fishermen’s ropes and knots, 
and the bright orange used is can be found in 
buoys and boat flags. 

With a bright color palette sure to stand out 
against the natural materials found in the 
Wharf surroundings, visitors will make a strong 
graphic connection to the area.

SAN FRANCISCO FISHERMAN’S WHARF / Identity / Color Palette

COLOR PALETTE
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The typefaces used are Rockwell and Avenir. 
Rockwell, with its slab serifs, provide a stable 
feeling to hint at the longevity of the Wharf. 
The sans-serif Avenir gives a lighter elegance 
to counteract the brand’s saturated 
color palette.

Rockwell ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

Avenir

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

Avenir Cond ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

SAN FRANCISCO FISHERMAN’S WHARF / Identity / Typography

TYPOGRAPHY
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The photography used for the Wharf will 
consist of historical imagery and nautical 
references. The use of ropes, pulleys, and boat 
parts will serve as a constant reminder of the 
roots of the area.

SAN FRANCISCO FISHERMAN’S WHARF / Identity / Photography

PHOTOGRAPHY
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The logo incorporates elements commonly 
found in fishing communities like ship 
portholes and intricate knots. The logo 
may be presented in many colors and color 
combinations and two configurations, 
depending on the use. 

SAN FRANCISCO FISHERMAN’S WHARF / Identity / Logo

LOGO
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LOGO

SAN FRANCISCO FISHERMAN’S WHARF / Identity / Logo

The secondary logo configuration is to be 
used in situations where a vertical logo format 
is more appropriate. The logo may also be 
used as a seal with just the circle, monogram, 
and knot.
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The stationery features a crisp white 
background and the three primary colors 
found in the logo. The back of each business 
card will have a different historic photograph 
of the Fisherman’s Wharf. 

SAN FRANCISCO FISHERMAN’S WHARF / Identity / Paper System

PAPER SYSTEM
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The keepsake poster will be printed on the 
back side of a brochure, visible when fully 
opened. The poster features the landmark
crab sculpture, a popular photo spot for 
Wharf visitors. 

SAN FRANCISCO FISHERMAN’S WHARF / Print / Poster

POSTER
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A brochure will be available to tourists as 
a guide to the Wharf. It will include a brief 
history of the Wharf, fun facts, and a map of 
the area. When fully opened, the back of the 
brochure will display a collectible poster 
as a keepsake.

SAN FRANCISCO FISHERMAN’S WHARF / Print / Brochure

BROCHURE

Pier 39 was first developed by entrepreneur Warren Simmons 
and opened October 4, 1978 in order to revitalize the wharf 
and attract tourim. What really made the pier boom was 
when the famed Pier 39 sea lions moved into the area. The 
sea lions used to reside on Seal Rock away from the wharf. 
One theory of why they moved to the docks is that they felt 
safer in the bay after the earthquake of 1989. Another reason 
is that the same year, the docks were cleared out in order to 
be refurbished. While the fishermen’s boats were elsewhere, 
the sea lions moved in and stayed. By the end of 1990, the 
mass of sea lions was bringing in just as many tourists as the 
other wharf attractions. 
—Today, the sea lion population is monitored each day by 
The Marine Mammal Store and Interpretive Center. They 
provide an educational program for tourists and study 
all aspects of their lives. The highest number of sea lions 
recorded was Thanksgiving week of 2009, reaching 1.701 
animals. The Center found that the sea lions leave the pier 
during the winter months and return in the spring. By late 
May, hundered s have returned just in time for tourist season.

The first generation of Italian immigrant fisherman came to 
California during the Gold Rush in the 1850s. They fished 
local crusteceans and the now famed dungeness crab with 
lateen-rigged sailboats. Most boats during this time were 
painted green and named for patron saints, many of which 
are still in use today. At the turn of the century, Monterey 
Hull boats powered by gasoline engines were introduced 
and fished side-by-side with the traditional sailboats. With 
the engine-powered boats, fishermen were able to fish more 
days of the year and maximise their haul. Most dungeness 
crab fishermen can drop up to 200 pots a day, but only hte 
biggest crabs are taken to market. To this day, crab is taken 
from the boat, boiled, and sold on the pier in paper cups as it 
has been done the past 150 years.

From Pier 39 you can see:
• The Golden Gate Bridge
• The Bay Bridge
• Alcatraz Island
• Angel Island
• USS Pamanito submarine
• USS Iowa battleship

One particular fisherman, Achille Paladini, made a fortune 
wholeselling local crusteceans. Paladini was so successful he 
became known as the “Fish King” and pioneered the fishing 
industry on the west coast. 

Fishermen, before the days of modern technology, had a 
unique way of working and communicating. While the fog 
was dense on the bay, fishermen would sing and whistle to 
communicate with other boats. They would get their weather 
report from the radio, use the moon to predict the tides, and 
play porpoises meant rough winds. A common saying goes, 
“Red sky at night, sailor’s delight. Red sky in morning, sailor’s 
warning.' 

1. San Francisco Naitonal Maritime Historical Park
2. Ghirardelli Square
3. Eureka Ferry boat
4. The Cannery SHopping Center
5. Joseph Conrad Square
7. SS Jerimiah O’Brian – Ship Memorial
8. USS Pampanito
9. Muséo Mecaniqué
12. Ride the Ducks San Francisco
13. Fisherman’s Wharf Merchants Assoc.
14. Red and White Fleet
15. Pier 43 Ferry Arch
17. Tower Tours
20. Blue and Gold Fleet
21. San Francisco Kite Company
22. Blazing Saddles Bike Rental
23. Pier 39
24. Pier 39 Marina
25. San Francisco Whale Tours
26. Aquarium of the Bay

6. Holiday Inn San Francisco – Fisherman’s Warf
10. Hyatt Fisherman’s Wharf
11. Holiday Inn Express
16. Best Western Plus Tuscan Inn
18. Sheraton Fisherman’s Wharf
19. Radisson Hotel

ATTRACTIONS HOTELS

www.fishermanswharf.com
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The map of the Wharf is simplified to ensure 
that visitors can easily navigate the area. The 
orange markers denote popular attractions 
numbered in the brochure. The map will also 
be available on the website and mobile app. 

SAN FRANCISCO FISHERMAN’S WHARF / Print / Wharf Map

WHARF MAP
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Collectible postcards will be available for 
purchase at gift shops on the wharf and in 
hotels in the surrounding area. The back of 
the postcard will have a unique fact about the 
Wharf corresponding with the featured photo 
on the front. 

SAN FRANCISCO FISHERMAN’S WHARF / Print / Postcard

POSTCARD
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The Wharf website will provide a history of the 
area, tourism promotion and attractions, public 
events, and travel information. 

SAN FRANCISCO FISHERMAN’S WHARF / Digital / Website

WEBSITE
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The mobile app for the Fisherman’s Wharf will 
be used as a tool for visitors and locals alike. 
The app will provide information about nearby 
restaurants, hotels, and attractions, as well as 
updates on local public events and the San 
Francisco transportation system. An added 
bonus of a history section will give visitors an 
insight of how the Wharf has evolved over the 
past 150 years. 

SAN FRANCISCO FISHERMAN’S WHARF / Digital / Mobile App

MOBILE APP



Designer: Shelby Pickett / 2014 • 19

Social media outlets for the Wharf will consist 
of utilizing Facebook and Twitter to inform 
the public of events and specials going on 
in the area. Highlights will include festivals 
and celebrations, new restaurant and shop 
openings, and interesting bits of history 
about the area.

SAN FRANCISCO FISHERMAN’S WHARF / Digital / Social Media

SOCIAL MEDIA
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Lamp post vinyls will be used along the Wharf 
to mark each pier number. The background 
photo for each pier vinyl will correspond with 
the type of work done in that specific area. 

SAN FRANCISCO FISHERMAN’S WHARF / EGD / Lamp Post Vinyl

LAMP POST VINYL
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The notorious flags marking Pier 39 at the 
Fisherman’s Wharf will resemble traditional 
flags used for signaling in fishing communities. 

SAN FRANCISCO FISHERMAN’S WHARF / EGD / Pier 39 Flags

PIER 39 FLAGS

current flags
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Wharf merchandise will be available for 
purchase at various gift stores in the area and 
in the San Francisco airport. The hoodie will 
shield visitors from the chilly bay breeze. A 
canvas tote bag mimics the material used for 
sails on traditional fishing boats. The water 
bottles are colored steel canteens impervious 
to the wear and tear of tourist life. 

SAN FRANCISCO FISHERMAN’S WHARF / Souvenirs

MERCHANDISE
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